ABSTRACT

The aims of this study are to examine the factors affecting the adoption, the usage and
impacts of broadband amongst Malaysian accountants. The data is collected using a
survey approach. The findings of this study suggest that attitudinal and control constructs
are significant factors in explaining Malaysian accountants’ behavioural intentions to
adopt broadband Internet. In term of usage, narrowband and broadband users are
significantly different in 19 out of 41 online services. On the impacts of broadband, this
research suggests that adopters’ time allocation patterns differ to non-adopters for all 20
daily life activities. However, the differences are found to be significant only for one
activity which is spending time with friends.
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