
  ISSN: 2249-7196  
                                                                                     IJMRR/April 2018/ Volume 8/Issue 4/Article No-4/31-41            
                                         Muktar Bashir et. al., / International Journal of Management Research & Review 

*Corresponding Author                                                www.ijmrr.com                                                                31 

 

POLITICIZATION OF THE BROADCAST MEDIA: AN EXAMINATION OF 2015 
GENERAL ELECTIONS IN NIGERIA 

Muktar Bashir*1&2, Mohd Azizuddin Mohd Sani1, Ummu Atiyah Ahmad Zakuan1 

1School of International Studies, University Utara Malaysia, Malaysia. 
2Department of Political Science, Faculty of Social Sciences, Usmanu Danfodiyo University 

Sokoto (UDUS), Nigeria. 

ABSTRACT 

There cannot be democracy without elections, nor can there be elections without the presence 
of vibrant media. They are constitutionally responsible to educate the populace with up to 
date information that is qualitative in nature to transform them into meaningful mindsets for 
better participation. However, the way and manner the media conducts its affairs during the 
2015 general elections in Nigeria necessitates the need for this paper. The paper examines the 
nature and character of the broadcast media on the 2015 general elections in Nigeria. 
Authoritarian theory of communication is employed to set the pace. The paper utilizes 
secondary source as a method of data collection. It concludes that broadcast media have been 
politicized to a large extent during the 2015 general elections in Nigeria, reporting unethical 
issues and attacking the personality of the opposition candidates which is against the 
journalistic best practices across the globe. The paper recommends that the media should be 
professional in the discharge of its social responsibility in educating the people with truthful 
information without fair or favor. This will no doubt equip them with qualitative information 
to make informed choices during the electioneering activity, thereby, improving the quality of 
the elections in particular and democracy in general.  
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INTRODUCTION 

Democracy cannot thrive anywhere in the world without the presence of vibrant media. 
Media serves as the engine that propels any democratic dispensation by disseminating vital, 
truthful and objective information for the populace to make informed choices in the 
democratic settings. The presence of vibrant media outlets is critical to the sustenance of any 
democratic polity. It is lamented that “A responsible nationwide democratic system requires a 
media system which is coterminous with it and which can generate discussion of issues of 
public concern in a way which does not favor partisan interest; whether these can be the 
interests of a particular political party, the interests of media bosses or media professionals” 
(Boyd-Barret, 2001). In discharging its role faithfully in any democratic setting, the media is 
expected to be up and doing in reporting relevant political issues. The media in any 
democratic system mostly focus its activities on the government of the day through gathering 
relevant information, analyzing such information objectively and disseminating same for 


